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GivingTuesday was created in 2012 as a
simple idea: a day that encourages
people to do good.

Over ten years, this idea has grown into a

global movement that inspires millions of

people to give, collaborate, and celebrate
generosity.
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GivingTuesday Is an
Interconnected global
community powered by
radical imagination.

We envision a world
where generosity Is at the
heart of the society we
build together.
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Driving
giving:
money,
time,
goods,
activism
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TOTAL GIVING REPORTED IN 24-HOUR PERIOD IN THE U.S.
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GivingTuesday 2021 Results

35M adults in the U.S. participated, a
6% increase from 2020

— N2
g

17.8M donated 13.5M 9.7M 10.2M
(+6%) gave voice volunteered gave goods
(+0%) (+38%) (+5%)

U.S. Participation on November 30, 2021
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2022: What we know

e Givers relate to causes not
organization

e People give with heart rather than
head

e Givers need simple ways...but
engage them on their terms not just
ours




Meet your audience where they are
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2022: What we can do

e Set clear, realistic and stretch goals
e Engagement plan!

e Create multiple on-ramps to your
mission. How else can people
express generosity to support your
cause?

e Messaging that is engaging: Human
and hopeful, not crisis

e Tether giving movements together
vs. in isolation

e Year-round content and
engagement
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- Ways to engage givers

So grateful to Gabrielle Magid for providing a platform for women
founders doing good in the world!

Help us continue the movement every view will be counted towards ) ACtS Of K| nd ness or Good in itiatives
our goal of 1M next gen acts of generosity for GivingTuesday!
e Gratitude Drives/thank-a-thons

e Direct fundraising

e Art and Volunteer activation

e Contests and Giving circles

e Amplifying community stories
q‘ e Free virtual experiences

» ,zéqm e Community education, awareness
and advocacy

Stronger Than Stigma was live.
May 20 - @

We are LIVE!

e Collaborative activity with another
organization




Collaboration for the Win

setup and ready to go for #GivingTuesday Winter Drive Giveaway!

We're "u-m Arms Around You to provide coats, hats, scarves, shoes and hygiene items to
ANGELS HELPING DREAMS COME TRUE ‘::?“;3;22&7;‘2:::‘;5:”5:;1“Am,
)
St. Jerome Gym Renovatior

ity #collaboration

) o002 /059

FARM & GARDEN VOLUNTEER DAY

#GI¥VINGTUESDAY

() e mmanons

There are 65.5 millon forcbly displaced
people worldvide and 25.4 efugees, Those
are big numoers in big cisis. I can be

orerwheiming o figure out a vy t hlp the

il Dl affected n the refugee.

eria o feol smal compared o the

GARDENS NOVEMBER 27TH IS GIVING TUESDAY, A GLOBAL DAY s | olest enstoomensdto b
PROJECT OF GIVING. IT KICKS OFF THE SEASON OF GIVING

AND IS FUELED BY THE POWER OF COLLABORATION
AND GIVING BACK TO OUR COMMUNITIES.

that helping on person can make = big
diference

holiday season righ, we Fave

Gardens Project and the School of Adeptive Agriculture, two
important orgenizations building a mare resilient food system
in our community, are teeming up on Tuesdey /27 All ere
welcome to oin our volunteer day on this lobal doy of giving

our goal by the end of the day! Link n bio.
See Less.

0 ©0s T5hare
« Building a new community garden ot the White Deer Lodge
« Painting the school houss et the Schaol of Adaplive Ag

B Like
« Felting with local wool crefting holidey ornaments)

omment 2> Share @

BLANKETS OF HOPE AND
= SOLUTIONS BARBERSHOP
TEAMED UP TO GIVE OUT
FREE BLANKETS
AND HAIRCUTS

. ;
+ 330am Moot up e the school house

+ 10am - 230pm Workday of two localions.
« 1o Lunch (please bring @ dish to sharel

Schoo of Adeptive Agriculture (Ridgewoad Rench]
%200 North Highwal 101 Willts, CA 95450

Nov.27
9:30AM - 2PM

12
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§ of my A4 year
old mother !

#GivingTuesda

yNow. @GivingTuesdayLEB
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What we've learned:
Great Campaigns

Relevance: Why your work matters in
the current moment

Authenticity: Examples of the
challenge/ how you're responding

Urgency: We can’t do it without
you (now)

Creativity: Standing out to show your
unigue value



Storytelling for Social Change

Why should someone give to your cause?

Don’ts Do’s!

e Reduce the distance

“Because it's GivingTuesday” isn’t
between the individual and

a strong enough reason.

the cause
Neither is “because you'll get a tax e Tell a powerful story that
write-off.” ) ,
generates “contagious
energy”

e Tap intoemotion
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Optimize Your Social Pages

rescueorg & A

1,672 259K 110
Posts Followers  Following

International Rescue Committee

IRC | We respond to the world's worst humanitarian
crises & help people to survive, recover & rebuild. Join
us #StandWithRefugees.

rescue.org/

@m“ Followed by impact, metmuseum
and 32 others

Following v

Message Call

Create + pin a stories about your
organization’s mission over the
next few weeks so new followers
can easily see your impact

Pin posts that clearly demonstrates
your work
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Growth Strategies for Reaching
More People on Social Media

givingtuesday @ GivingTuesday x Upworthy

A chat with our friends @upworthy about some of the good
we've seen from our communities this year as we get ready for
#GivingTuesday on Nov 30!

NEW IG Collab posts (Feed and Reels,
cross posts to both accounts)

Instagram Live (can have up to 4 guests, cross
posts to all accounts)

TikTok + Reels (only two mechanisms that are

designed to show your posts to people who don’t
follow your account)

Twitter Spaces (cross-posts to both hosts’

accounts)
NEW Add Yours sticker on

Instagram (tracks who used the sticker. Ask
people to share Stories about why they give!)



https://influencermarketinghub.com/instagram-collabs/#:~:text=Frequently%20Asked%20Questions-,What%20Are%20Instagram%20Collabs%3F,more%20users%20to%20see%20it.
https://blog.socialmediastrategiessummit.com/top-14-instagram-live-tips/
https://help.twitter.com/en/using-twitter/spaces
https://minter.io/blog/how-to-use-the-add-yours-instagram-sticker/
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I'm supporting Detroit Institute for Childron because

1 o I loye helping %
nVI e e O p e o “‘\( Children and Famifies
': "G]!WESDAY 2

detroitchildron.org

Share Their I

Participation in

Your Mission .
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The Secret to GivingTuesday

Reinforces urgency

{ ¢ ® @ Sends a push notification on
= ; o Lo Bl fEeoes AL I, their phone/watch
I - s ittt The calendar as a to-do list
p == Can use Outlook or Google but
e B ] [Sun e e s BCC invitees
3 e e AddEvent or Calndr.link
$ Dordts 30 NONSROFI T ot L] sadiy 40 1uppan o mstion o
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Do Not Sleep on Email!

EMAILS. EMAILS EVERYWHERE




Plan: Make a goal relevant to you.

Design: Make it special or distinct.
Where will people get the info. Make
it easy for giver.

Launch: Make call to action easy,
inspiring and invite all to make a
difference.

“When it comes to

Share: the word with key partners + [ R WS @t 73 | 70 CHlRtoplc Ribéing
amplifiers. You are not the only e e W\ i R
voice. o L5 f:giﬁ:\(gji approach

for the
communities donors
want to support.”

—Christina Lewis, Founder Give Blck
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Resources

GETI'ING READY FOR The Complete GivingTuesday Toolkit

GIVINGTUESDAY e Step-by-Step Campaign Workbook

WORKBOOK
A Step By Step Guide to Building

e Templates and Tutorials

a Successful Campaign e How to Organize a Match toolkit

e Canva graphics
(Canva.com/GivingTuesday)

e Ideas for activating your community

GivingTuesday.org then select your
country




